
c r e a t i v e



LEMON is comprised of three partners who offer a 

wide spectrum of talents and services including 

expertise in design, brand strategy, public relations, 

fundraising, membership programs, e-mail & direct 

mail marketing, web design & photography. 

We partner with national and regional clients to steer 

momentum behind everything from political 

campaigns, youth outreach programs and 

multi-million dollar charitable trusts to restaurant 

rebrands and launching food and wine festivals.

Public relations, 
design & 
marketing 
strategy Decathlon

Habitat for Humanity of the San Juans
DreamTree Project
Taos County Democratic Party
6B for TMC 2018 ballot measure passed
Round Barn Apothecary
Telluride AIDS Benefit
Heritage Trust
Taos Whole Health
Todd Brown for Town Council elected
Progressive Women’s Caucus of the San Juans
Hinds & Hinds
Angel Fire Food & Wine Roundup
Seasons of Taos
SHANK
Ziggy’s
Jethro’s BBQ 2017 best of taos award
Taos Underground
Kalee Gower, LMFT
2D for TMC 2013 ballot measure passed

Previous Partnerships

Current Partnerships
Telluride Medical Center 
Montaner Charitable Trust
medley.
Hold Fast Studio School
ED311 

2017 & 2018 best of taos awards

nm hospitality association 
best new experience, 2017



Each contract, every campaign 
and all clients have the benefit 
of the entire team creating, 
intellectualizing & strategizing.

Each new day can bring a new challenge, 
triumph, bump or jiggle to navigate. As your 
creative partner, we work closely with you to 
keep your business, your brand & your goals 
on target.

Everything 
about our 
process is 
collaborative.



Work
Selected



Jen Scott — steward of Ojo Caliente Mineral Springs 
and Sunrise Springs Spa Resort — approached 
LEMON with a beautiful line of inspired skincare, a 
logo and a need for a creative partner to bring her 
concept to fruition.

As is our process with all of our clients, we dug deep 
and got into the trenches alongside Jen until Round 
Barn Apothecary felt like our own. 

From here, we were able to share our vision for her 
brand and, in lockstep, launch her wildly successful 
and effective skincare line to a global audience.

Round Barn Apothecary
Branding + Visual Identity

Package + Product Design

Creative Direction

Creative Team Management

Web Design

Graphic Design

Print Collateral

Messaging + Copywriting

PR + Marketing

Email Marketing

Photography

Social Media

roundbarnapothecary.com        roundbarnapothecary



The vision for Round Barn Apothecary is deeply 
inspired by the mountains, desert, art and flora  
of the Southwest — the setting where key 
ingredients are wild-harvested.

The visual tone is cast in the same shades of pink, 
sage, and charcoal as the ingredients inside: 
wild-harvested prickly pear, white sage, bilberry 
and willow bark.

The packaging, online presence, tagline and 
messaging reflects a narrative inspired by 
Southwestern sensibility —  natural wisdom and 
artistic connection to the land, shared in poetic 
yet unpretentious messaging.

Beautiful
Smart
Southwestern
E�cacy
Natural Wisdom
Connection
Knowledgable

Unpretentious
Poetic
Light
Natural
Feminine
Sophisticated

Path to Brand



Creative Direction
Under LEMON’s creative direction — and in 
close partnership with Jen Scott — a team of 
photographers, videographers and social 
media marketing managers translated the 
vision for Roundbarn Apothecary into a 
concise visual identity that matched the 
quality of the skincare itself.  

What can nature teach us about beauty?

In the great southwest, beauty 
flourishes in extreme conditions.The 
earth bakes under a blazing sun, the rain 
can’t be counted on, and yet still, a 
prickly pear blossoms, sage casts her 
cool dry scent and yarrow reaches 
towards a purple sky. There is natural 
wisdom in the beauty of survival.

Round Barn Apothecary looks to 
nature's resilience to unlock the truths 
of skincare. 

narrative



Online Identity
The aesthetic and narrative for Round 

Barn Apothecary translated into a clean, 

minimal e-commerce site with an 

emphasis on our tagline, “Foraged Beauty.”

Negative space highlights natural product 

ingredients, beautiful Southwestern 

imagery and simple, unfussy navigation.

Light
Clean
Minimal
Negative Space
Direct
Easy Navigation
Product focused 



The seed for DreamTree project, an emergency youth 

shelter and transitional housing program serving New 

Mexico youth, was planted in 1998 when a group of 

concerned Taoseñas met to discuss the need for safe, 

secure housing for teens in crisis. 

Over the next 20 years an Emergency Youth Shelter 

was opened; Case Managers were hired and trained; 

Life Skills classes were organized to help educate teens 

on useful, every day topics like healthy cooking, 

budgeting and car repair; outreach programs were 

established and a bevy of professionals were brought 

on to support the shelter’s life-changing mission.

When DreamTree approached LEMON they had 

everything in place but, like the teens they serve, after 

20 years they were moving into young adulthood. What 

DreamTree needed to launch into the next phase of 

growth was a concerted effort to share their mission, 

accomplishments, resources and vision for the future 

with the community it serves. 

DreamTree Project Branding + Visual Identity

Outreach Materials

Fundraising Materials

Web Design

Graphic Design

Print Collateral

Messaging + Copywriting

PR + Marketing

Ad Design

Staff ID Cards

Social Media Training

+ more

dreamtreeproject.org



DreamTree Project has two disparate audiences to reach: teens in crisis and invested community members and donors. 
LEMON concluded the best way to reach this secondary — yet vital — audience of stakeholders and donors is to 
demonstrate an extraordinary ability to communicate directly with teens most in need. 

We folded two core messages, “our light is always on” and “let them know they’re not alone,” into an overarching written 
and visual narrative that communicates DreamTree Project is a safe, nurturing, inclusive, and empowering environment for 
teens.

Safe   Qualified   Postive   Transparent   Inclusive   Respectful   Diverse   Accessible   Supportive

narrative



Meeting teens & donors where they are.
The central meeting place of these two audiences is online. Our sole 

ambition was to ensure dreamtreeproject.org was a place where both 

audiences could easily find information on where to get help 

— or where to give it.

Designed with an emphasis on vibrant, hopeful, inclusive teen 

imagery, information on DreamTree’s various outreach programs and 

simple, easy to use, volunteer and donation-forward navigation.

Hip
Vibrant
Human
Bold
Inclusive
Personal
Natural
Hopeful

Authentic
Teen-focused
Donation-focused
Empowering
Respectful
Storytelling








